BUAD 300: Social Marketing
MKTG 4644


Instructor: David Brinberg, brinberg@roanoke.edu
Office Hours: By appointment, in person								

Course Description and Objectives:
This course explores the impact of marketing on society from a multi-disciplinary and multi-stakeholder perspective. We examine corporate social responsibility, ethics, and social marketing.  Throughout the course, marketing techniques and practices are examined and applied to social issues and behavioral change. 

Learning Outcomes: 
· Debate the roles and responsibilities of marketing in society
· Identify and analyze relevant issues in responsible marketing
· Apply marketing techniques to societal issues and behavior
The course will provide opportunities to learn and to develop skills to communicate ideas to various audiences, at the individual, institutional, and societal levels.  Course topics will include market segmentation, marketing practices, controversial products and marketing techniques, and issues of social justice.  Students will have opportunities to communicate their ideas and arguments through open debate, in presentation format, and in writing.

Students are required to prepare readings before class and actively participate in class discussion.

Required Materials:
There is no formal textbook for this course. We have assigned readings which will be posted on the course website.  I expect you to do the readings prior to the class for which they are assigned to facilitate class discussion and your comprehension to integrate the readings with material covered in class.

Attendance Policy:
Class attendance is mandatory. A missed class, for ANY reason (missed planes, illness), will require make-up work that will often take the form of an in-class presentation.

If the student has requested and received an excused absence prior to the class, the grade will remain unaffected. Reasons for an excused absence include: in the hospital; tested positive for COVID or another highly infectious illness; family emergency.

Expected Workload: 
You are expected to spend about 52 hours per week, inside and outside of class, on this course. The course is offered Monday-Friday from 9am-12pm for 3 weeks. Out of class work is assigned most days.

Grading Policy
Late work (i.e. late reading summaries, midterm exams, etc.) will not be accepted. Failure to complete assignments will result in a grade of zero for the assignment. Additionally, each student must contribute to the oral and written component of the Group Project Assignment unless previously excused. If a student fails to contribute to the assignment, the student will receive a zero for that portion of the assignment. If a student is excused, they will be required to make up their oral and written component of the assignment at a later date. 


Grading Scale 

A = 93.0% - 100%	= Superior work, dramatically surpassing minimum requirements
A- = 90.0% - 92.9%
B+ = 87.0% - 89.9%
B = 83.0% - 86.9%	= Good, exceeding minimum requirements
B- = 80.0% - 82.9%
C+ = 77.0% - 79.9%
C = 73.0% - 76.9%	= Satisfactory, meeting minimum requirements
C- = 70.0% - 72.9%
D+ = 67.0% - 69.9%
D = 63.0% - 66.9%	= Poor, failing to meet minimum requirements
D- = 60.0% - 62.9%
F = 0 - 59.9%

*For VT students: You must receive a C or better to transfer courses back to Virginia Tech. GPA will not be affected by transfer credits.*


Grading & Assignments:

1. Midterm Exam (30% of total grade, 30 points) 
a. Everything from the course (including class discussions, readings, and lectures) comprise testable content.
2. Assigned Readings & Summaries (20% of total grade, 20 points) 
a. Readings will be posted each day and due by 9am of the following day. Please see the course schedule for details. 
b. In addition to posted readings, one This I Believe essay is to be read and summarized each day. You select which article to read and summarize from https://thisibelieve.org/. 
3. Group Project (50% of total grade, 50 points)  
a. Develop a grant proposal. This assignment is in the final exam. 
b. https://sowkweb.usc.edu/download/faculty-staff-resources/nih-grant-proposal-guidelines
c. See Appendix A for more details

Testing Policy: 
The Group Project assignment is the final exam. See Appendix A for more details regarding the requirements for the Group Project. 

Academic Integrity: 
Your learning and integrity are at the core of your RC education. You must follow the rules outlined in the College’s Academic Integrity policies. All assignments submitted shall be considered “graded work” and all aspects of your coursework are covered by the Academic Integrity rules. All projects and homework assignments are to be completed individually unless otherwise specified.
Commission of any of the following acts shall constitute academic misconduct. This listing is not, however, exclusive of other acts that may reasonably be said to constitute academic misconduct. 
· CHEATING: Cheating includes the intentional use of unauthorized materials, information, notes, study aids or other devices or materials in any academic exercise or attempts thereof.  
· PLAGIARISM: Plagiarism includes the copying of the language, structure, programming, computer code, ideas, and/or thoughts of another and passing off the same as one's own original work or attempts thereof.  
· FALSIFICATION: Falsification includes the statement of any untruth, either verbally or in writing, with respect to any element of one's academic work, or attempts thereof.  
· FABRICATION: Fabrication includes making up data and results, and recording or reporting them, or submitting fabricated documents, or attempts thereof.  
· MULTIPLE SUBMISSION: Multiple submission involves the submission for credit – without authorization from the instructor receiving the work – of substantial portions of any work (including oral reports) previously submitted for credit at any academic institution of attempts thereof. 
· COMPLICITY: Complicity includes intentionally helping another to engage in an act of academic misconduct or attempts thereof.  
· VIOLATION OF UNIVERSITY, COLLEGE, DEPARTMENTAL, PROGRAM, COURSE, OR FACULTY RULES: The violation of any University, College, Departmental, Program, Course, or Faculty Rules relating to academic matters that may lead to an unfair academic advantage by the student violating the rule(s).  

Artificial Intelligence Policy: Since a central goal of this subject is to help you become independent and critical thinkers, you are prohibited from using AI tools (i.e. Chat GPT) in your work. Any work submitted using AI tools will be treated as though it was plagiarized.
If you have questions or are unclear about what constitutes academic misconduct on an assignment, please speak with me.
Students with Disabilities: 
Accessible Education Services (AES) is in the Goode-Pasfield Center for Learning and Teaching in Fintel Library. AES provides reasonable accommodations to students with documented disabilities. To register for services, students must self-identify to AES, complete the registration process, and provide current documentation of a disability along with recommendations from the qualified specialist. Please contact Dustin Persinger, Assistant Director of Academic Services for Accessible Education, at 540-375-2247 or by e-mail at aes@roanoke.edu to schedule an appointment. If you have registered with AES in the past and would like to receive academic accommodations for this semester, please contact Dustin Persinger at your earliest convenience to schedule an appointment and/or obtain your accommodation letter for the current semester.




Course Schedule: 

	Date
	Class topic
	Reading Assignments
*Reading Summaries due before class begins (9am)

	Class 1
	Overview 
	This I Believe Essay
Enduring Change
How a Bit of Awe Can Improve Your Health
Trigger Warnings

	Class 2
	Conceptual Models
	This I Believe Essay
Snowflake
Uniquely Stupid
Why are Americans so Awful to One Another

	Class 3
	Conceptual Models
	This I Believe Essay
Bagozzi
Brinberg and Axelson

	Class 4
	Creativity/Grant Proposal
	This I Believe Essay
Fishbein 2002

	Class 5
	Insights Into Behavior Change
	N/A

	Class 6
	Insights Into Behavior Change
	This I Believe Essay
Nudge Ch. 1 & Ch. 2

	Class 7
	Nudges
	This I Believe Essay
Nudge Ch. 3

	Class 8
	Narratives as a persuasion platform
	This I Believe Essay
Creativity – Jaccard
Framework of Narrative Persuasion

	Class 9
	Social marketing
	This I Believe Essay
Social Marketing Behavior Book, Ch. 1-3

	Class 10
	Social marketing
	N/A

	Class 11
	Social Entrepreneurship
	This I Believe Essay
Yunus on Social Business
Listen First

	Class 12
	Grant proposal development
	This I Believe Essay
Community Buy In - Health

	Class 13
	Grant proposal development
	This I Believe Essay


	Class 14
	Presentations
	This I Believe Essay


	Class 15
	Presentations
	N/A








Appendix A: 

Grant Proposal Guidelines: 

Learning outcomes:  
· Demonstrate an increased capacity to analyze issues and appreciate different perspectives within diverse populations.
· Develop knowledge of community issues, needs, strengths, problems, and resources.
· Gain practice in translating the theoretical material from the courses into a proposed project using an NIH proposal format. 

The assigned project will be to develop a grant proposal/marketing plan for a small to medium size NGO.  

A. Oral presentation
· Each student group will have 45 minutes to present their proposal. 
· See Rubric below.
B. Written presentation
· The written presentation will be evaluated based on its coherence, insights, and likelihood of implementation.  
· See Rubric below. 


All group members are expected to participate equally in all aspects of the group project. 

A. Oral Presentation Rubric
	Criteria
	Ratings
	Pts

	Material from Written Presentation
· The oral presentation should cover all material included in the Written Presentation Rubric (see below). 
	
	50 pts

	Professionalism of Presentation
· Coherence of delivery and organization
· No phones are allowed during presentations. Notecards may be used as cues instead.
	
	35 pts

	Length of Presentation
· 30 minutes for Presenting + 15 minutes for Questions = total of 45 minutes
	
	15 pts

	Total Points: 100


B. Written Presentation Rubric
	Criteria
	Ratings
	Pts

	Title Page
· Names of all students and a description of your project
	
	5 pts

	Information about the Potential Funder 
· Areas of interest
· Examples of prior grants funded (where they fund, amounts, topics)
· Application Process
· Fit of your proposed project and foundation interest
	
	10 pts

	Significance of the Social Problem
· Background information about the problem 
· Rationale for its significance 
	
	15 pts

	Innovation of Your Proposed Project
· Prior solutions. What is known in the field?
· Why these prior solutions did not work as well as expected 
· Why and how your proposal will provide “value-added” beyond past solutions
	
	15 pts

	Aims
· Broad, long-term goals
· Specific objectives and hypotheses to be tested
· Expected outcomes
· Expected effect on the research field
	
	15 pts

	Approach/Methodology
· Explain how your research proposal will be carried out, including a detailed overview of the study design and methods. 
· This section should address the following items: 
· Preliminary studies, data, and relevant experience
· Overview of the design
· Description of methods and analyses
· Discussion of potential difficulties and limitations and strategies to overcome them
· Expected results and alternative approaches if unexpected results are found
· Projected sequence or timetable
· Detailed discussion of how results will be collected, analyzed, and interpreted
· Description of any new methodology a
	
	20 pts 

	Budget and Justification 
· Should address: personnel, consultants, equipment, supplies, travel, and other expenses. 
· Be realistic about your costs, and don’t deliberately overstate or understate your budget
	
	10 pts

	Professionalism of Written Presentation
· Use and Citation of Required Sources
· In-text citations (APA format) and Works Cited slide(s) (APA format)
· Organization and grammar
	
	10 pts

	Total Points: 100



